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B. Generation Z's preference of the visual style of environmental animated films on the YouTube platf
Respondents like animated films with many colors and use bright colors. From a LJ_J. atographic point of

view, composition refers to the art of framing images. Lighting, color schemes, and *1 ce are factors that

METHOD

This research is a descriptive study, support the formation of a composition as an image that can leave a deep impression on the
which is a study that uses statistics to The choice of a realist or fantasy style depends on the tastes of each individual. Rega di mj (I
film characters and animated film settings that are presented on the YouTube channel, respe m i

analyze data by describing or represent _ | | : _
choose round and curved shapes by 47.2% than geometric and line.

the data that has been collected. The
sample in this study was Generation Z in
Surakarta City who were willing to fill out
a questionnaire via google form.
Generation Z is the newest working
generation born between 1995 and 2012,
also known as the net generation or
internet generation. Data were collected
from 100 samples taken by accident
(convenience sampling), that is, anyone
who agrees and is willing to provide the
information needed by the researcher.
The main data collected in this study
include primary data in the form of
respondents’' preferences of
environmental animated films that air on
the social media platform youtube on th
internet. The collected data were
analyzed using the frequency
distribution.

CONCLUSION

Based on the results of the above explanation related to the Generation Z's prefer
environmental animated films as an alternative medium of communication to help convey messag
promoting enviromental sustainability more effectively, it can still be improved. Such as by focusing
more on the content and visual style aspects of the animated film. So that the resulting environr nental
animation film products will be more optimal in accordance with the expected design targets. l.‘ 4

Many communications have been built to increase awareness of environmental issues. Raisi ‘“i"'
awareness about the environment for Generation Z begins with building understanding threu_{'_-;.j.-.%j"’
messages conveyed. By knowing the information conveyed, then understanding the messages t

received will lead to awareness of thinking and promoting the environmental sustainability.




